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Aviation Management 3(3-0-9)
AVIA MGT

History of aviation; basic concepts of aviation management; role and function of
airport and airline administrators; problems and troubles related to airport and
aviation business.
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Aviation Safety System 3(3-0-9)
AVIA SAFETY SYS

Flight theory; basic concepts of aviation safety; components of aviation safety
system; prevention and investigation of aviation accidents.
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Airline Management 3(3-0-9)
AIRLINE MANAGEMENT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Airline organization and functions; domestic and international airlines; airline
alliances; code sharing; airline economics; airline marketing; fare pricing;
computer applications in ticket issuing; financial management; aircraft planning
and scheduling; rights and function of airline staff.
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Airline Marketing 3(3-0-9)
AIRLINE MARKETING

Prerequisite: 2600601 and 2600602 or by consent of faculty

Application of marketing concepts in airline industry; target marketing; marketing
planning; marketing strategies: product, pricing, distribution, and promotion.
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Airport Planning and Management 3(3-0-9)
AIRPORT PLAN/MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Factors and criteria in airport planning, design, development, and improvement;
planning for modern facility operations in airport; action plans in case of
emergency.
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Air Transportation 3(3-0-9)
AIR TRANSPORTATION

Prerequisite: 2600601 and 2600602 or by consent of faculty

Structure, organizations, and administration in air transportation industry; types of
aircrafts in air transportation; transportation and storage of hazardous materials;
rules and regulations in air transportation industry; air routing and pricing.
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Aviation Logistics Management 3(3-0-9)
AVIA LOG MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Logistics in aviation business; supply chain in aviation industry; role and function
of airline logistics; warehousing; aviation inventory control; budget control and
procurement in aviation business.
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Air Traffic Management 3(3-0-9)
AIR TRAFFIC MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Purposes, activities, and operational procedures of air traffic control centers; air
traffic control services; practices in normal and emergency situations.

ﬂ1§ﬁ®ﬂﬁ?ﬂ®]ﬂ1ﬂﬂ1ﬂ@.ﬁa!ﬁﬂ 3(3-0-9)

Q

513V NA0ITOUNIY: 2600601 1Az 2600602

A Y &

n30laglasunnuiure v Innar

o 3 a wva wvAa 9 a ad FY A

nanmsuazduaeumsjianulumsasudiugiamadiumstu  A5msaun luive
£ [

Hostumainaglifmquuuaus  unutayminvesnuznIsUMIdoUaIUgLAIIA

Sumstululszmeanazaalszmea

Aircraft Accident Investigation 3(3-0-9)
AVIA ACCI INV

Prerequisite: 2600601 and 2600602 or by consent of faculty

Principles and procedures for aviation accident investigation; corrective action
for preventing reoccurring accidents; roles and functions of domestic and
international aviation accident investigation committees.
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Human Factors in Aviation 3(3-0-9)
HUM FAC AVIA

Prerequisite: 2600601 and 2600602 or by consent of faculty

Human physical and mental performances, human limitations, human factors
management, safety, and conveniences under aviation environment.
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Aviation Law 3(3-0-9)
AVIATION LAW
Prerequisite: 2600601 and 2600602 or by consent of faculty
Thai aviation laws; international aviation regulations; aircraft and airport
insurance; aviation industry licenses.
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Aviation Information Technology 3(3-0-9)
AVIAIT
Prerequisite: 2600601 and 2600602 or by consent of faculty
Information technology systems for aviation management and industry; current

and future technological impacts on aviation industry; simulations; database, data
communications, and e-commerce in aviation business.
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Aviation Resource Management 3(3-0-9)
AVIA RES MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Aviation resource management for efficiency and optimum safety; judgment and
aeronautical decision-making; error management; leadership; communication;
multi-crew coordination.
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Passenger Service Management 3(3-0-9)
PSGR SERV MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Passenger services; VIP room service; bus-transit, boarding, and medical care
management.
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Aviation Maintenance Management 3(3-0-9)
AVIA MAINT MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Time and cost reduction in aircraft maintenance; efficiency improvement for
maintenance; application of conceptual system for maintenance procurement;
quality assurance in maintenance; quality control and safety maintenance.
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Seminar in Aviation Management 3(3-0-9)
SEM AVIA MGT

Prerequisite: 2600601 and 2600602 or by consent of faculty

Contemporary issues related to aviation business: airline alliances, aviation
technology, and modern management practices.
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Special Project 3(0-0-12)
SPECIAL PROJECT
Independent study for business administration problem.

Inendinus 12 Hiveda
Thesis 12(credits)
THESIS
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Management Accounting 3(3-0-9)
MGT ACCTG

Prerequisite: 2601512 or by consent of faculty

Nature of management accounting; behavior of costs and cost-volume-profit
relationship; full costing; variable costing; standard costing and production
costs variance analysis; use of accounting information for decision making;
use of accounting information for control; responsibility accounting;
budgeting; reporting and analysis of performance.
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Data Modeling and Decision Making 3(3-0-9)
DATA MODEL & DECI

Data collection; data analysis; development of information systems; modeling
for decision making; qualitative decision making; quantitative techniques,
linear programming, network model, decision theory, queuing model and
simulation, ethics in decision making.

MIAANMIMIAUHUINY 3(3-0-9)

whiimsduiuay nagnsmsduiuan mIsamsqann m3auauguaEada
MIveNUUDAUAMAYITMS MIVDNLLLNTZUIUMST MIBONUULRY ninensuyudly
mItamsmsduivau misamslgglnu mssamamalulad mswewnsal M3
NWHUAMAINEA  MITAMTNMIHAA MIIAMTIATINT  MITAMTAUMALTAD M3

MRUHUANURBINT TG MIHAAUUVTUNET MITANTTWINGENIAZAIVAUNANY

Operations Management 3(3-0-9)
OPERATIONS MGT

Operation function; operation strategy; quality management; statistical quality
control; product and service design; process design; layout design; human
resources in operation management; supply chain management; management
of technology; forecasting; capacity planning; production scheduling; project
management; inventory management; material requirement planning; just-in-
time production; environmental management and pollution control.
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2602601 Electronic Commerce and Digital Enterprises 3(3-0-9)

ECOMM DIGITAL ENT

Information technology and its roles in transforming organizations, markets,
industries and the global economy; electronic commerce, electronic business,
digital economy, information and knowledge management and digital
enterprise management; fundamental enabling technologies, including World
Wide Web, browsers, search engines, portals and internet service providers,
HTML and web development tools, website metering tools; design principles
for electronic commerce; business models, hypermarkets, auctions, intelligent
agents, trust, privacy and security, In addition, study the social and ethical
impacts of e-commerce.
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2602613 Leadership and Organizational Behavior 3(3-0-9)

LEADER ORG BEHAV

Leadership theories and leadership style; Leadership’s role as a change agent,
leader’s ethics. Human behavior concepts and principles useful in creating
high performance work places. Methods of managing individuals, groups and
organizations; concepts and theories of motivation, power and influence, group
behavior and teams, decision making, conflict and collaboration, organization
design, culture and leading change, current research issue in leadership and
organizational behavior.
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Human Resource Management 3(3-0-9)
HUMAN RESOURCE MGT

Roles and duties of executives in human resource management; ethics in
human resource management; human resource planning; recruitment and
selection; training and development; career planning; wage and salary
administration; labor relation; safety and health; legal issues pertinent to
human resource management.
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Entrepreneurship and New Venture Creation 3(3-0-9)
ENTRE & NEW VENT
Characteristics of entrepreneurs; necessary skills for entrepreneurs; developing
and evaluating entrepreneurial opportunities; roles and responsibilities of
venture capitalists in creating new ventures; developing plan for new ventures;
processes of new venture creation; other important issues in entrepreneurial
management; ethics of entrepreneurship.
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Managing for Creativity and Innovation 3(3-0-9)
MNG CREAT & INNO
Concepts of innovations and creativity; impacts of innovation and creativity on
competitiveness; critical thinking process; creativity development; processes of
implementing and commercializing innovation; nature of changes in an
organization; development of change strategies; change agents as a role of
leaders; creativity that benefit society.
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Arts and Sciences of Managing Conflict and Negotiation 3(3-0-9)
ART/SCI CON & NEGO

Theories and process of managing conflict and negotiation in organizations;
frameworks for analyzing conflicts and techniques for solving conflicts;
manager’s role in dealing with conflict; dimensions of conflict including
psychological, interpersonal, organizational and cultural dynamics; strategy
and tactics in mediation and arbitration; strategic and tactical implementation;
fair negotiation.
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Supply Chain Strategy 3(3-0-9)
SUPPLY CHAIN STRAT

Prerequisite: 2602541 or by consent of faculty

Concepts of managing the flow of products; supply chain strategies to market,
demand forecasting, procurement, inventory strategy, distribution strategy,
facility strategy, managing information, adding customer service value;
managing supply chain finance; role of e-business; social responsibility in
product distribution.
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Business Problem Simulation 3(3-0-9)
BUS PROB SIM

Prerequisite: 2602540 or by consent of faculty

Concepts of simulation for business problem; applications of various types of
business simulation; development of models; data collection and preparation;
generation of random numbers; computer programming for simulation
systems; analysis of results of business simulation, ethic in business problem
simulation.
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2602650 Strategic Management 3(3-0-9)
STRAT MGT
Prerequisite: 2602613 and 2604502 and 2605501 or by consent of faculty
Basic concepts and processes in strategy development; characteristics of
efficient strategy; analysis of business environment, industry, and competitors;
generic forms of strategy used to enhance competitive advantage; application
of basic concepts in strategic management; development and enhancement of
specialization of business; leadership and strategic management; mechanisms
for integration of functional strategies; techniques for promoting effective
implementation of strategies; ethics in strategy implementation in organization;
strategic control systems.
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2602654 Learning Organization and Knowledge Management 3(3-0-9)
LNG ORG KNOW MGT
Characteristics and elements of learning organizations; concepts and
approaches in developing an organization towards a learning organization;
characteristics of knowledge in organizations, concepts, approaches, and roles
of knowledge management within organizations, technologies for knowledge
management; case studies related to learning organizations and knowledge

management.
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International Business Management 3(3-0-9)
INTL BUS MGT

Analysis of components in international business operations; constraints of
cultures, education, politics, economics, and society in managing international
business; concepts of international business management in terms of
organizational strategy, marketing, finance, and management, ethics in
international business.
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Business Research 3(3-0-9)
BUS RESEARCH

Prerequisite: 2603532 or by consent of faculty

Philosophy and concepts of business research; research methods; research
design; design and development of research tools; sampling methods; sources
of data and data collection methods; data analysis; summarization of research.
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Seminar in Contemporary Topics in Management 3(3-0-9)
SEM CONT TOPIC MGT

Prerequisite: 2602613

Discussion on strategies and problems pertinent to contemporary management
including ethical problems of management.
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Statistics for Business Administration 3(3-0-9)
STAT BUS ADMIN

Statistics and its role in business; statistics and business decision making;
concepts of statistics in business; business data and its types; statistical data
analysis; descriptive statistics; inferential statistics; regression and correlation
analysis; time-series analysis and index number; enumeration data analysis;
nonparametric data analysis; classification techniques.
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Foundation of Financial Management 3(3-0-9)
FOUND FIN MGT

Obijectives of financial management; concepts and applications of risk and
return; analysis and forecast of financial statements; time value of money;
working capital management; sources of funds; capital structure; capital
budgeting under certainty; ethics in finance.
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Bank Management and Policy 3(3-0-9)
BANK MGT AND POL

Prerequisite: 2604502 or by consent of faculty

Roles, functions, and structure; major administrative policies; deposits and
liabilities management; liquidity management and legal reserve requirements;
credit administration and investment management; capital fund management;
asset-liability management strategies; cash management; foreign currency
trading and hedging tools for international banking; foreign affair services;
internal control and international banking.
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2604644 Investment Analysis 3(3-0-9)
INVESTMENT ANALY
Prerequisite: 2604502 or by consent of faculty
Characters and functions of securities market; changes in securities markets;
analysis and tests of efficient market hypothesis; basic knowledge of portfolio
management; capital market theory; decision making by using theory of
valuation; aggregate stock market analysis; economic and industry analysis;
analysis of the firms; security analysis in theory and practices; evaluation of
portfolio performance.
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2604653 International Business Finance 3(3-0-9)
INTER BUS FIN
Prerequisite: 2604502 or by consent of faculty
International monetary systems; balance of payment and adjustment process;
foreign exchange market and forecasting of exchange rates; exchange rate risk
evaluation and management; multinational corporate finance; theories and
techniques of investment under different currencies exchange systems, tax
laws and political situations; constraints on transformation of funds; financial
structure and cost of capital; borrowing in international financial markets;
import and export financing; financial control for multinational corporations.
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2604656 Money and Capital Markets 3(3-0-9)
MONEY/CAP MKTS
Prerequisite: 2604502 or by consent of faculty
Roles and importance of financial markets; classification of financial markets;
financial instruments in money market and capital market; types and roles of
financial institutions; levels and term structure of interest rates; laws and
government policies related to the development of financial markets.
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Derivatives 3(3-0-9)
DERIVATIVES

Prerequisite: 2604502 or by consent of faculty

Type of derivatives, forward, futures, swaps and options; application of
derivative in insurance, hedging, and strategies; other options relationships;
binomial option pricing; the Black - Scholes formula; exotic options; financial
engineering and applications.
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Advanced Financial Management 3(3-0-9)
ADV FIN MGT

Prerequisite: 2604502 or by consent of faculty

Advanced principles of corporate finance and the connections to corporate
strategies; risk analysis and capital budgeting under uncertainty; capital structure
and dividend policies.
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Economics for Business Management 3(3-0-9)
ECON BUS MGT

Economics concepts and application; roles of economics in management
decision making; economic optimization; risk analysis; demand analysis and
estimation; production analysis and estimation; cost analysis; market structure
analysis; pricing theory and practices; roles of business in society; economic
factors affecting level of business activities; economic indicators; economics
forecasting; roles of governments affecting business.
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Seminar in Financial Management 3(3-0-9)
SEM FIN MGT

Prerequisite: 2604502 or by consent of faculty

Current issues in financial management and financial institutions.
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Marketing Management 3(3-0-9)
MARKETING MGT

Roles and functions of marketing in business; internal and external environment
affecting marketing management; strategic market planning; competition
analysis; consumer behavior; marketing information system and marketing
research; market segmentation, targeting and product positioning; marketing
mix decisions; marketing control; ethics in marketing management.
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Competitive Marketing Strategy 3(3-0-9)

COMP MKTG STRAT

Prerequisite: 2605501

Market analysis and environmental analysis; competitor analysis; customer
analysis; integration of marketing functions with other business functions;
strategies to gain competitive advantage; value-added in marketing; qualitative
and quantitative analysis for marketing decisions.
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Brand Management and Pricing 3(3-0-9)
BRAND MGT PRICING

Prerequisite: 2605501

Meaning and importance of brand; components of brand; brand identity; brand
strengthening; building brand equity; internal and external factors determining
pricing; pricing process; pricing methods; price adaptation strategies;
competitor’s price changes and reaction to price changes; branded products or
services development plan.
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International Marketing Management 3(3-0-9)
INTL MKT MGT

Prerequisite: 2605501

Roles of international marketing; impacts of economic, social, political, legal
and cultural environment on international marketing management; steps in
international marketing decision; modes of international marketing entry;
International marketing mix decisions; international marketing planning and
control; decision related to international marketing organizational structure;
international marketing research; World Trade Organization; government and
private organizations involved with international marketing.
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Integrated Marketing Communication Strategy 3(3-0-9)

IMC STRATEGY

Prerequisite: 2605501

Roles and importance of integrated marketing communications; internal and

external environment of integrated marketing communications; types of

integrated marketing communication; integrated marketing communications

strategies; integrated marketing communications planning and controlling; budget

allocation; data analysis and measurement of the effectiveness of integrated

marketing communications; integrated marketing communications plan.
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Consumer Behavior Analysis 3(3-0-9)
CONS BEHAV ANA

Prerequisite: 2605501

Roles and importance of consumers; models of consumer behavior; consumer
segmentation; factors influencing consumer decision-making; consumer
research; culture; social classes; family; reference groups; hierarchy of needs;
motivation and involvement; perception; learning; attitudes and changing of
attitudes; personality; consumer information processing; types of purchasing
decisions; consumer decision processes.
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Marketing Research 3(3-0-9)
MARKETING RES

Prerequisite: 2605501 and 2603532 or by consent of faculty

Importance and roles of marketing research in marketing management; type of
marketing research; marketing research process; problem identification and
objectives; research design; sampling; sources of data; data collection
procedures and tools data analysis and research report writing; measurement of
consumer attitudes; validity and reliability of the measurement; statistical data
analysis techniques.
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Seminar in Marketing Management 3(3-0-9)
SEM MKT MGT

Prerequisite: 2605618 or by consent of faculty

Applications of marketing concepts; analysis of problems in marketing
operations and recommendations for problem, solving; contemporary issues in
marketing.
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Health Development Project Management 3(2-3-7)
HLTH DEV PROJ MGT

Skills of expertised project managers; management of preparation, planning,
implementation, monitoring and evaluation of the project; planning how to
mobilize and maintain community support, health development project
management to support health care reform.
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Hospital Management 3(2-3-7)
HOSP MGT

The management of health service organizations, the influence of environmental
factors on organizations, functioning of a professional — oriented, organization,
identification direction and policies of organizations, the need for well
formulated policies for establishing the harmony of human  resource
development, marketing strategy as well as good governance financing in
order to service in changing institutions.
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Development of Management System in Primary Health Care  3(2-3-7)
MGT PROC PHC

Principles and important role of primary health care in community development
and its managerial process; primary health care approach and health problems;
important issues on primary health care; managerial process development; wider
coverage and community involvement, management of support system and
information transfer through strengthened networking in order to strengthen
primary health care unit in community and gain long term health and wealth of
population and nation.
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Human Resources Management in Health Care 3(2-3-7)
HRM HLTH CARE

Health manpower development, components of “Human Resource Development”
in the widest sense; health manpower management: implementation, monitoring,
evaluation of health manpower development strategies; the utilization of health
care personnel both from the viewpoint of the organization objectives of health
system and the aspiration of individual staff members.
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Seminar in Modern Health and Hospital Management 3(2-3-7)
SEM MOD HLTH

Health system and stakeholders, health care reform, primary health care unit
and referral system, disease management and Disease Related Group (DRG),
health promotion units in hospital, integration of alternative medicine and
medical centers, health care promotion, development of Thai health system in
order to be Asia’s medical center.
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Hospital Accreditation and Risk Management 3(2-3-7)
HOSP ACCR RISK MGT

Total quality management for hospitals, accreditation of service in hospitals,
team management, risk management, quality circle for health care units.
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Hospital Management Information System 3(2-3-7)
HOSP MGT INFOR SYS

Application of information system in hospital management, Out Patient
Department,(OPD) and In Patient Department (IPD) information management,
Health Information Management (H.I.M), planning of resource allocation
hospital management, and implementation of system management for
successful.
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Clinical Economics 3(3-0-9)
CLINICAL ECONOMICS

Principle of economics in planning and evaluating health care service; concept
of present value calculation; critical appraisal towards literatures in clinical
economic; clinical economic research design.
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